
MARKETING
A N  A U T H O R  A N D  E D I T O R  G U I D E



Congratulations on the publication of your book! We know

that a lot of hard work goes into planning and writing a book

and it's fantastic to finally see it in print. Now it's time to reap

your rewards through effective promotion and spreading the

word. This is where the Marketing Team at MUP come in to

help. We recommend you read the following booklet to help

you understand how we will market your book,

where our attention is concentrated and what you can do to

help. 
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SUMMER  ESCAPADES  
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Communications Executive 
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THE MARKETING TEAM

We offer a range of marketing and publicity services to support the

publication of our titles. We set out to ensure that our titles reach all

potential channels of distribution suited to each individual book.

Where appropriate, books are promoted for sale to general readers as

well as libraries, students, academics, retail and wholesale customers.

We are also proactive in distributing and promoting MUP ebooks

across a range of different platforms.



Catalogues 

 

All new books appear in either our Spring/Summer or Autumn/Winter catalogue.

These catalogues are available to download from our website, and are mailed to

approximately 7000 UK and European retail customers, including campus

bookshops, independent booksellers, major national suppliers and wholesale

distributors. The catalogue is also mailed to academics and librarians throughout

the UK. 

Sales representation and distribution  

 

We hold regular sales conferences to present our new titles to our team of sales

reps. The sales conferences also provide an opportunity to discuss sales figures,

key promotional campaigns and trends in the market. We maintain a close

relationship with our team of sales reps, to ensure they are familiar with our titles

and to collect up-to-date intelligence about the retail market. 

HOW WE PROMOTE

YOUR BOOK

Conferences/ Events  

 

We attend a variety of major academic conferences throughout the year, where

our books are available for purchase at a discount. Flyers or catalogues can be

sent to relevant conferences that we are unable to attend. Please do let us know

which conferences you'll be attending throughout the year. 

If you are interested in holding an event for your book, please see our events

policy here: www.manchesteruniversitypress.co.uk/how-we-support-book-events 

 

 



Reviews 

 

Review copies are sent to publications and other relevant media that  

have requested a review copy following a catalogue mailing or press  

release. Authors should also make a note in their marketing questionnaire  

of any publications that might consider reviewing their title. The final review  

list can be discussed with your marketing representative in the weeks before

publication.

Inspection copy mailings 

 

We send out inspection copy mailings for all of our textbooks. Please provide your

marketing contact with relevant course information in your marketing

questionnaire. 

Campaigns 

 

We run campaigns throughout the year, in which your book may be included.

These range from a Summer Sale, to subject or series specific promotions. Check

our website and social channels regularly for details on campaigns or alternatively

sign up to our newsletter.  

 

Single title campaigns are also run for our key and trade books, please refer to the

book type document for more information.

Flyers 

 

You can download a flyer directly from your book's page on the MUP  

website. The link can be found underneath the book's cover image.  



Email and social marketing 

 

We publish monthly subject e-newsletters that include new publications, recent

blogs and a monthly special offer which we apply to a range of books on a

particular theme. We encourage our authors to follow the MUP Twitter account:

@ManchesterUP. We tweet regular news stories provided by authors, such as

reviews, launches and events they are attending. Our Facebook page is an

information page about the press, used to provide the same news as our 

Twitter feed. 

 

 

Blog/ website/ podcast 

 

We actively encourage our authors to write blog posts or produce  

podcasts for the MUP blog. The blog provides an informal space to  

discuss our titles in more detail, and increases their visibility among online  

communities. We can also help increase the reach of your blog through  

guest publication on relevant websites and academic forums. Contact your

marketing representative if you would like to discuss content marketing

opportunities in more detail.



HOW YOU CAN

HELP

Word of mouth 

 

Talking about your book to colleagues, students and peers is a great way of

creating interest. If you tweet, please tag our account (@ManchesterUP) and also

your university account. Inform your university's press office about the publication

of your book, so they can promote it too. 

Visit your university bookshop and library, let them know you are an author based

at the university and encourage them to stock your book.  

 

Email signature 

 

Adding the link to your book’s page on the MUP website to your email signature

is another way of promoting your book. We can provide you with an image of your

book cover to include alongside the link. 

 

Reviewers 

 

Please provide us with a list of potential academic journals and wider media

publications that may be interested in reviewing your book. We will contact them

to try and secure a review. 

Conferences 

 

Please let us know of any conferences you are attending or presenting at.  

We can create promotional material for you to take with you and offer a  

discount on your book to conference attendees. 



Blog post/ podcasts/ e-newsletters 

 

If you are interested in writing a post for the MUP blog, please contact your

marketing representative. We receive thousands of hits each month, so it’s a good

promotional tool. All blogs feature in the MUP monthly e-newsletter, which

should help to further increase the visibility of your book. You can sign up 

to the newsletter here: www.manchesteruniversitypress.co.uk/e-newsletterform 

 

Similarly, all podcasts which we record with you will feature on the MUP website

homepage, our SoundCloud page and in the e-newsletter. Please get in touch if

recording a podcast is something you are interested in. 

Stay connected 

 

Keep up-to-date with our campaigns and discounts via our website and social

media channels. Your book may be included in our offers. Get in touch with any

suggestions you have for marketing your book. 

Network announcement 

 

We encourage you sending out a publication announcement to your  

academic network and via any relevant listservs. We can create the

announcement for you. 

 

Academia.edu is a popular academic social network site, which allows you to  

post about your work and is a great way of announcing new publications. For

more information on how to create an account, visit www.academia.edu  

 

 

Amazon 

 

Consider creating an author profile on Amazon at Author Central.

https://authorcentral.amazon.co.uk/, it will help more readers discover your book.  

Encourage people to add their positive feedback about your book as a review on

Amazon.



 

HOW WE DISTRIBUTE

YOUR BOOK

Amazon 

 

We have a good working relationship with Amazon, and all our books are

available on their website. 

 

UK sales representation 

 

Yale Representation Ltd 

Yale University Press 

47 Bedford Square 

London 

WC1B 3DP 

 

US sales representation 

 

Oxford University Press 

Orders Department 

2001 Evans Road 

Cary, NC 27513 

USA 

 

European sales representation 

 

Andrew Durnell 

Publishers European Marketing Agent 

2 Linden Close 

Tunbridge Wells 

Kent 

TN4 8HH 

 



Australia and New Zealand sales representation 

 

Footprint Books Pty Ltd. 

1/6a Prosperity Parade 

Warriewood 

NSW 2102 

Australia 

 

 

Other territories 

 

We work with numerous agents around the world. For a full list, please see our

latest catalogue. 

 

Ebooks 

 

We offer both institutional and retail ebooks, available for download on Kindle,

iBooks and Kobo. 



manchesterhive and manchesteropenhive 

 

manchesterhive and manchesteropenhive are the new homes for  

MUP's digital content from across the humanities and social sciences. 

 

Building our own digital platforms brings many benefits, such as greater

discoverability and accessibility for our award-winning scholarly publications,

greater promotion and visibility for our authors and editors, and increased global

readership. 

 

manchesterhive will host our existing eBook collections: Manchester Gothic,

Manchester Studies in Imperialism and Manchester Medieval Sources Online, plus

two new collections for 2018: Manchester Shakespeare and Manchester Security,

Conflict & Peace. It will also host our subscription journal Film Studies, as well as

over 1,300 eBook titles, allowing institutional library customers to build their own

custom collections to fit their library acquisition plans. 

 

manchesteropenhive will host all our Open Access journals and books, enabling

quick and easy access to freely available content. 

 

For more information or visit: www.manchesterhive.com and

www.manchesteropenhive.com 



Manchester Scholarship Online 

 

The majority of our books are also made available on Manchester  

Scholarship Online (MSO). MSO is part of Oxford University Press’s  

University Scholarship Online System and offers an essential, online 

research resource, providing access to over 450 fascinating works of  

scholarship in seven subject areas across the humanities and social sciences,

including: Anthropology; Art; Film; Television and Radio; History; Literature;  

Political Science; Society and Culture and Sociology.  

 

MUP authors have three months of free access to MSO. Please contact your

marketing representative for more information or visit: 

 

www.manchester.universitypressscholarship.com 



10 MINUTE  

MARKETING

Got a spare 10 minutes to start promoting your book? We suggest you  

start with the following and then work through this booklet at length when  

time allows.

Add a link to your book page from the MUP website to  

your email signature and include the book cover.  

 

Share this link with your colleagues and contacts in your 

field. This can be done by email or on Twitter. 

Check with your librarian that your institution has a copy 

of your book. You can recommend your book directly to  

a librarian via your book page on the MUP website.

Inform the PR Department at your institution that your 

book is now available. They should be able to promote it 

through their publicity channels for you. 



FAQS

Will my book become an eBook? 

In most cases, yes, we publish both a print and eBook edition. The

Commissioning Editor will inform you at contract stage which editions we  

plan to publish your book in. 

 

How often will royalties be paid? 

Where a percentage royalty is agreed, this is paid out annually in January, with a

full statement of sales. However, where a monograph is published in hardback,  

an outright fee on publication tends to be the most convenient option for all

concerned. 

 

Will my book appear in paperback? 

If your book is a textbook aimed at students then it will probably be a paperback

from the off. If it is a monograph, we will probably produce a hardback for the

library market first before deciding on whether to produce a paperback edition. 

 

Will the book be kept in print? 

Yes. MUP guarantees that the book will stay in print in paper form for at least

three years, and with the developments in electronic publishing, it can potentially

stay available forever. 

 

Will my book be taken to conferences? 

Yes. MUP attends many conferences each year, and we take selected, relevant

books to a range of major subject conferences. 

 

Can I link my website to MUP? 

Yes. MUP encourages authors to do this, and we are happy to provide technical

assistance with the link. 

 



Will my book be translated? 

We have very good links with publishers around the world and have  

had great success in placing translations. We take all our books to the  

Frankfurt bookfair, and if you think your book is of particular interest to  

another nation, then we will make every effort to place it. 

 

Will I be able to have publicity material for my own use? 

Yes, you can download a flyer directly from your book’s page on the MUP  

website.  

 

Will I see copies of reviews? 

Yes. We include all reviews we receive on your book’s page on the MUP website.

Please do forward us any reviews you know of.  

 

Can I buy more copies of my book at discount? 

Yes. MUP gives 50% discount to all authors, and they can buy any other book

published by the Press at 30% discount. Please contact us for instructions on how

to place your order. 

 

Who will be responsible for selling my book overseas? 

OUP distribute our titles in the US and Americas, and Footprint distribute our

titles in Australia. See a full list of our worldwide distributors in our catalogue.  

 

How do you manage rights and permissions for my work? 

We have partnered with rights and permission services to ensure that rights and

permission requests are dealt with quickly and easily. See

www.manchesteruniversitypress.co.uk/resources/rights for further details. 



Manchester University Press 
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